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US Data Summary
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sharing pay equity goals
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US employers will share their
goals for closing pay gaps.

Finance & Insurance
Healthcare

Automotive

Retail

Hospitality & Food & Beverage

Technology

66%

57%

55%

51%

68%

59%

5 8(,y remains one of the lowest organizational communication priorities for US
o companies in 2024
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Of those who do have a strategy in place (64%)

it should be re-evaluated 490/ say their approach to pay equity is
as nearly half o hurting their ability to attract talent

Companies without a pay equity strategy in place
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Companies with a pay equity strategy in place and the impact of attracting talent
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They express lower confidence about employees’
understanding:

The company’s pay equity history across age, race, gender, and other demographics
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How US Employers Are Taking Action
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US companies have conducted a pay equity analysis and uncovered:
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Many employers took additional steps to proactively improve transparency and correct pay gaps, including:

82% Listing salary ranges within new job descriptions 69% Increasing salaries based on performance

68%. Increasing salaries due to inflation and economic standard of living costs 63%. Implementing company-wide performance review processes

69% Implementing a process for continuous feedback 61% Offering more resources to help employees better understand their total compensation
66% Increasing pay to correct existing pay gaps and salary inconsistencies 45% Making executive pay visible/public knowledge

64% Providing clear structure for bonuses and performance review processes 27% Disclosing the pay ratio for executive officers and median employees

Using Technology to Enable Pay Equity

The increased adoption of HR technology and data analytics has become a key enabler for organizations looking to redress
pay equity challenges.

US employers use technology to:
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Putting Artificial Intelligence to Work
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